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During the last Arizona State legislative session, Sen. John Nelson, R-Glendale 
Dist. 12, again introduced a film incentive bill which would have modified and 
extended what was formerly known as the Motion Picture Tax Incentive Program 
that ended on Dec. 30, 2010.  Sen. Nelson's bill made its way through the 
Senate, but was again denied a place on the agenda of the House.  As a result of 
this and the unknown status of Arizona's film incentive program, major projects 
stayed away from Arizona and chose to film elsewhere.  This is a direct result of 
the economic impact decline compared to last year’s report.  The lone major 
movie that did choose the Phoenix area did so because of a poor cotton crop in 
New Mexico.  Had the Arizona crop not been ready to harvest, the film crew 
would have sought another region for their shoot. This production accounted for 
147 jobs, 4 shooting days and 281 hotel nights—a direct economic impact of 
over $1.04 million.  One can clearly see the important impact that feature films 
bring to our local economy. 
 
All data was compiled based upon surveys sent to productions that filmed in 
Phoenix and local production companies.  In lieu of completed surveys, 
economic impact estimates were based on Phoenix Film Office averages, where 
available, and the AFCI “Tracking Production Revenue: Direct Spending for On-
Location Production (US Dollars).”   No multipliers were used.  Job creation and 
hotel nights are listed as reported, estimates are not utilized. 
 
 



Total Projects Shoot Days Total Dollar Amount Total Local Crew Total Local 
Talent Hotel Nights

Commercials 97 269 $7,043,104 1,475 873 1,156

Documentary 17 124 $1,015,669 281 158 150

Educational 7 26 $321,344 29 2 6

Feature - Studio 1 4 $1,040,000 48 99 281

Feature - Indie 10 101 $794,676 76 81 589

Industrial/Corporate 116 216 $1,453,258 454 157 100

Music Video 19 31 $1,037,400 95 232 91

Other 16 31 $116,441 68 67 11

PSA 6 9 $75,316 16 1 0

Reality Series 1 25 $85,000 15 10 29

Reality TV Special 58 258 $1,217,330 104 38 1,807

Still Photography 50 148 $968,603 167 119 500

Student Film 14 16 $8,070 17 8 0

TV Special 4 24 $179,864 38 14 99

Webcast 27 84 $236,844 249 82 23

TOTALS 443 1,366 $15,592,919 3,132 1,941 4,842

All data was compiled based upon surveys sent to productions that filmed in Phoenix and local production companies. In lieu of
completed surveys, economic impact estimates were based on Phoenix Film Office averages, where available, and the AFCI
“Tracking Production Revenue: Direct Spending for On-Location Production (US Dollars).” No multipliers were used. Job
creation and hotel nights are listed as reported, estimates are not utilized.

5,073

July 2010 to June 2011
Economic Impact of Filming in 

Greater Phoenix
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Carlsberg

On the Road

AAA

APS

20010-2011 Phoenix Film Office   

Year End Highlights

Commercials

Feature Films

Watell and York

Television

Arizona Lottery

Bang for your Buck

Assurance Cellular / Sprint

Biggest Looser

Banner Healthcare

CMT Top 20 Countdown

Blue Diamond Almonds

Deadly Women

McCain 2010

National Geographic: Legal 

MDVIP

PBS History Detectives

Eat Street

Chas Roberts

Extreme Infestations

Circle K

Forbidden Access

Hell's Highway

Clean Air Elections

Hoarding: Buried Alive

Frito Lays

Holiday Design Special

Cable One

Fulton Homes

Invention USA

Major League Baseball

Meet the In Laws

Massage Envy

MTV: True Life

New Balance Baseball

Rachael Ray Show

Nissan Leaf

Unfaithful

Scotts EZ Lawn Care

Repo Games

PepsiTop Gear

Petsmart

The Day That Changed My Life

Weird or What

Safelight Auto Glass

Treasure Hunters Road Show

APS

Who the Bleep Did I Mary?

Still Photography

Volkswagen

Wealth Without Risk

Subaru

University of Phoenix

AT&T

Hunter Sprinklers

King Size

Blanche Porte

Corvette

What's Eating You?

Banner Healthcare

Dodge Ram

Discount Tire

Disney Inc.

FORD

Honeywell

Mayo Clinic

On-Star

Legends of Style

Marks Work Wearhouse

Massage Envy

Target




